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reening your life

Growing Media Europe

Delivering on the
Europen Green Deal and
defining our future vision
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Baltic Peat Producers Forum
15 September 2022



Growing Media Europe -
European association for producers of growing media and soil improver

Growing Media
Europe

Growing your food & Greening your life

EuroPEAN COMMISSION
27 companies @
15 national associations

> NGOs
> Related industry sectors
> Media

» Science

Secretariat in Brussels

v Focus on end product
v Representing ALL raw materials
v' Science-based - 4
v’ Secretariat: 2 employees <




The GME Board Members

‘hanja van Dongen,
Lelta Zeme

Moritz Bocking, Rafael Bolinches, Thorleif Hals,
Klasmann-Deilmann Projar Jiffy
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When a picture says it all...




The European Green Deal - Umbrella for several (countless...?)
legislative and non-legislative) initiatives on EU - level

Big goals and
Mobilising research )
/\ and fostering innovation numerous l'| 1] kS
e V) ottt to our sector
Increasing the EU’s Climate . e_cm“"“' ol A zero pollution ambition
ambition for 2030 and 2050 sustainable future for a toxic-free environment ‘
£ \
Supplying clean, affordable Preserving and restoring
and secure energy The ecosystems and biodiversity
|

I European
Green From ‘Farm to Fork’: a fair,

healthy and environmentally
friendly food system

Enthusiasm at
first, BUT:

Mobilising industry
for a clean and circular economy Deal

No recognition

\ /
Building and renovatingin an Accelerating the shift to
energy and resource efficient way sustainable and smart mobility Of our SeCtO I",
| ‘ several hurdles

Leave no one behind
(Just Transition)

Financing the transition

TheEU asa A European
global leader | Climate Pact
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Reduce use of
pesticides and
fertilizers

Enhance
sustainable
food
production,
using fewer

resources

Reduce food
loss and waste

Facilitate shift
towards
healthy diets

Growing Media Europe | Growing Media: Integral part to deliver the European Green Deal

Tackle food
security

Grow local food
& ensures
shorter supply
chains
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Improves
citizens well-
being

Encourage
urban
gardening in
cities

Bring nature
back into our
lives

Boost
urban farming
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BUT: Unawareness and misinformation on the role of peat for
those Green Deal goals = political pressure

» Low awareness of role in horticulture

» Small sector - Low hanging fruit

> Fake news keep spreading

» Peat extraction is confused with mire destruction

» Discussion focusses solely on carbon emissions

» Low awareness of restoration and “Responsibly Produced Peat”
» National level: Several MS are discussing a phasing out of peat

» EU level: several policy files with potentially important impact




> Peat debate on highest political level: EU Commissioner for Agriculture Janusz Wojciechowski during

meeting of the Agriculture and Fisheries council:

"...peat continues to be a crucial means of production
of many horticultural activities, for which today no valid

alternatives at similar scale yet exist.“

European Commission
Commission européenne

—> Direct reaction to outreach of GME and partners
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- Chance to have a Commission study on the sector, resulting in actual data on peat and

other raw materials



» LULUCF Regulation:
Outreach to several Members of the EU Parliament prevented introductio.

of specific sub-targets for wetlands used for peat extraction

» Taxonomy Regulation:
Risk of criteria defining “sustainable investments” excluding any
economic activity related to peat
- Joint letter with several other industry associations increased awareness of
importance of peat and secured high-level meeting with the Commission

- Much better outlook for upcoming negotiations
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1) Own your truth - Fight the lack of scientific data

» Exact and up to date numbers on
» Production volumes, raw materials
» Amounts import and export
> Applications

» EU wide CO2 emissions linked to peat (and other materials)
> Data proof that protected cropping uses less resources
» Research comparing restoration techniques

(with and without previous harvest of peat)
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2) Develop a long-term vision that gives answers to pressing questions
» How will our sector position itself in face of the climate crisis?

» How will our sector respond to the goals for biodiversity and nature restoration?

3) Keep allies close and intensify cooperation

> Strengthening ties with related organisations has catalysed the our advocacy power
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THANK YOU!
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